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INTRODUCTION 

Introduction / Background and Objectives 

It wasn't all that long ago that when someone mentioned "the cloud" as an option for 

Point-of-Sale (POS) systems, those in the know would scoff and say, “It’s just not 

possible.” And quite frankly, the initial deployments of cloud POS systems were not very 

good. Yet with new iterations of systems and a rapidly changing retail landscape that 

requires the same data wherever the consumer wishes to shop, many retailers are 

beginning to consider a Cloud-based POS application as a viable solution. Make no 

mistake, it is not for every retailer size and shape, but new hybrid deployments, along 

with the participation of larger retailers in the discussion, are making the potential use of 

the cloud for POS as worthy of the discussion, something most retailers would not even 

consider even 2 years ago.  

 

This paper is a combination of numerous IHL research studies throughout the last 12 

months as well as retail and vendor discussions. It is just the beginning of the discussion, 

one that traditional vendors should take note of and retailers of all sizes should at least 

review. We are neither advocating for it or against it. Only the retailer can determine if it 

is right for him/her or not. 

 

Definitions 

Up front it is important to provide some clear definition of the terms used in this paper.  

 

Cloud – There are several definitions for this term, but in its simplest sense, the term 

"cloud computing" pertains to the delivery of computing as a service (rather than a 

product) through a network (typically the Internet). In this report we will not delineate 

between a public and a private cloud. Instead, we use the term to describe a POS 

solution where the core data and sales completion data is stored online rather than in 

a server at the location. In this report we will not try to determine where the “line of 

demarcation" exists between what stays in the store and what goes online. All that 

said, a new term has arisen of late, namely Fog POS. This pertains to a solution that is 

part cloud, but where core components of PLU are present, along with the ability to 

run transactions locally through a fat client. 

 

POS – Point of Sale System.  In our use of the term we are referring to an intelligent, 

LAN-able device running an operating system that may or may not communicate over 

a network to a server.  This is different from an Electronic Cash Register, which is a 

self-contained device that is more akin to a glorified calculator. 

 

http://www.ihlservices.com/
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Mobile POS – An entire class of devices (consumer and retail hardened) that include 

the use of a mobile device from the size of phone to a large tablet that is used by an 

associate for the completion of a transaction.  We go into more definitions, classes of 

devices, and forecasts in our study Mobile POS – Reaching Escape Velocity - All 

Systems Go.  

 

Pricing and Purchasing Information 

Description  Price 
Cloud POS: Why the Time Might Be Right USD $1,495 

 

This report comes as an electronic license that can be shared freely internal to your 

organization. To purchase this report, please contact us at 01.615.591.2955 or email us at 

ihl@ihlservices.com. You may also purchase this report through our secure website at 

www.ihlservices.com for immediate download with a credit card. 
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Other IHL Reports Available Include: 

 

North American Retail POS Terminal Market Study - $3,495 

Europe/Middle East/Africa POS Terminal Market Study - $3,495 

Asia/Pacific POS Terminal Market Study - $3,495 

Latin/South American POS Terminal Market Study - $3,495 

POS Software for Hardgoods Retailers - $795 

POS Software for Softgoods Retailers - $795 

Mobile POS: Hype to Reality - $3,495 

North American POS Printer Report - $3,495 

Small/Medium POS Sizing - $4,000 

North America Hospitality POS Terminal Study - $1,695 

Cloud POS: Why the Time Might Be Right - $1,995 

Stores Reinvented - 11th Annual RIS News/IHL Store Systems Study - $3,500 

POS Terminal Vendor Share – WW - $4,000-$29,000 

Mobile POS Hardware Vendor Share – WW - $4,000-$24,000 

Mobile POS SW Vendor Share – North America - $4,000 
 

 

 
Retail Technology Data Services Include: 

Sophia – Wisdom for IT – By Subscription 
 

Sophia is the most comprehensive review of technology in our industry, providing the key 

performance, technology, and contact information on 7,600 Retailers and Manufacturers with 

over 100,000 qualified leads.  It is the only Subscription dataservice that takes an enterprise 

view of the technology that companies are deploying AND the performance that they are 

achieving with the use of these technologies.  For Details and a Free Company Profile Report, 

visit our website at www.ihlservices.com  

 

Prepared by: 

 

 
 

For Questions or Information: 

Phone: +1.615.591.2955 

http://www.ihlservices.com 

ihl@ihlservices.com 

http://www.ihlservices.com/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/product-category/research-products/
http://www.ihlservices.com/en/pricing.asp
http://www.ihlservices.com/



